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Our expertise allows us to provide students with high-quality academic writing services, editing and correction services and everything you need. What's better is that our prices are very reasonable, to the point that even those who don't need academic writing services will order. Quality, price, time, everything we do, we try to do at the highest level, this is not our style to disappoint
our client. Theory/Conceptual Open Access Published: March 9, 2020 AMS Review 10, 18–26(2020) Citation of this article 14k Access to 12 Quotes 16 Metric Metrics As a powerful means of building theory, conceptual articles are increasingly being called upon in a marketing academia. However, scientists find it difficult to design and write non-emphasic articles due to the lack of
widely accepted templates that guide their development. The purpose of this document is to highlight methodological considerations on conceptual work: it is argued that such documents must be grounded in a clear research design and that the choice of theories and their role in the analysis must be clarified and justified. The article discusses four potential templates for
conceptual work - Theory Synthesis, Theory Adaptation, Typology and Model - and their respective goals, approach to the use of theory and contribution potential. These templates, supported by illustrative examples, codify the part of tacit knowledge that underpins the design of non-emphasic documents and will be used by anyone who undertakes, supervises or reviews
conceptual research. Major academic journals in the field of marketing recognize the need for good conceptual work that can combine existing theories in an interesting way, combine work between disciplines, provide multi-level insights, and broaden our thinking (Gilson and Goldberg 2015, p. 128). Indeed, many of the most influential marketing articles of recent decades are
conceptual, as this type of research allows you to build a theory unlimited by the demands of experiential generalization (e.g. Vargo and Lusch 2004). The authors of conceptual creation can find valuable advice on problematizing (Alvesson and Sandberg 2011), building theory and theory (Corley and Gioia 2011; Cornelissen 2017; Shepherd and Suddaby 2017) and the types of
conceptual contribution that justify publication (Corley and Gioia 2011; MacInnis 2011). However, the lack of commonly accepted templates or regulations for the construction of paper means that writing a conceptual work can be a struggle (Cornelissen 2017). As a result, reviewers often encounter concept documents that offer little more than a descriptive literature review or
interesting but chaotic ideas. In empirical documents, the recipe is usually a research project that provides paper structure and logic, guiding the process of developing new knowledge and offering reporting conventions for key research elements (Flick 2018, p. 102). explains how the components of the study were selected, acquired and to effectively address the problem of
research, and reviewers can assess the robustness of this process by reference to established conventions in existing literature. Since conceptual works generally do not fit into the form of empirical research, authors and reviewers do not have such a cookbook, which makes the critical issue of analytical discipline more difficult. This document deals with the methodology and
design of conceptual document research. The discussion builds on previous guides to conceptual research and examples from high-quality journals to identify and illustrate different conceptual research design options. This article discusses four templates : Theory synthesis, theory adaptation, typology, and model — and explies their goals, their approach to applying theory, and
their contribution potential. The paper does not focus on the theory itself, but supports it, because analytical rigor is a prerequisite for high-quality theory. Nor does it focus on literature reviews or meta-analyses; although these are important non-empirical forms of research, there are well-formulated existing guidelines for such articles (see, for example, Webster and Watson 2002;
Palmatier et al. The ultimate aim of this article is to draw scientific attention to the importance of a systematic approach to the development of a concept document. Experienced editors and reviewers have noted that scientists sometimes underestimate how difficult it is to write a rigorous concept document and consider it an easy way to publish - an essay devoid of a deeper
scholarship (Hirschheim 2008). In fact, developing a convincing argument and building an auxiliary theoretical explanation requires tacit knowledge and skills that doctoral programs rarely teach (Yadav 2010; King and Lepak 2011). As Fulmer put it, in a theoretical article, the author has to do with a mixed blessing: greater freedom and length of page in which to develop theory, but
also a larger editorial rope with which to hang himself (2012, p. 330). The paper is ordered as follows. The next section sets out the key methodological requirements for conceptual research. Four common types of research projects are then identified and discussed. The article concludes with conclusions and recommendations for marketing researchers undertaking, supervising or
reviewing conceptual studies. The term research project refers to decisions on how to achieve research goals by combining theories, questions and objectives with relevant resources and methods (Flick 2018, p. 102). In short, a research project is a plan to collect and analyze evidence that helps answer a question (Ragin 1994, p. 191). Like any project, a research project should
improve usability; a good research project is an optimal tool for solving a research problem and communicates the test logic in a transparent way. In principle, each element of the should be designed in such a way as to provide reliable responses to the in a credible and legitimate manner. An empirical study project typically includes decisions on the basic theoretical framework of
the study, as well as on data collection and analysis (e.g. Imagine, for example, an empirical document in which the authors did not argue for sampling criteria or the selection of informants without defining the measures taken or showing how the results were obtained from the data. It can be argued that concept documents are linked to similar considerations (Table 1), since
omitting equivalent elements would lead to similar confusion. In other words, a well-designed concept document must clearly justify and expose decisions on key elements of the study. In the following sections, they shall develop in particular on the design and transmission of these methodological aspects of conceptual work. Table 1 Elements of the research project in the concept
documentsExstructing and justifying the choice of theory and conceptEmpirical and conceptual work ultimately have a common goal: to create new knowledge by building carefully selected sources of information combined according to a set of standards. In the case of conceptual documents, the arguments do not arise from data in the traditional sense, but involve assimilation
and a combination of evidence in the form of pre-developed concepts and theories (Hirschheim 2008). In this sense, conceptual work is not devoid of empirical insights, but rather based on theories and concepts that are developed and tested through empirical research. In an empirical study, the researcher shall determine what data is needed to solve the research questions and
shall appropriately define the sampling criteria and the test instruments. Similarly, the conceptual document should explain how and why theories and concepts on which it is rooted have been chosen. In simple terms, there are two possible starting points. The first option is to start with a focal phenomenon that is observable but not adequately addressed in existing studies. The
authors can inductively identify the different conceptualizations of this phenomenon and then argue that the aspect of interest is best solved in terms of individual concepts or theories. This means that the choice of concepts is based on their adaptation to the focal phenomenon and their complementary value in conceptualizing it. One of the key issues is how the researcher
conceptualizes the empirical phenomenon; when choosing specific conceptual notories and theories, the scientist de facto makes arguments about the conceptual components of a given empirical phenomenon. The second and perhaps more common approach is to start with focal theory, arguing that a given concept, theory, or field of research is internally inconsistent or
incomplete in some important aspect, and then introduce other theories to fill observed gaps. In this case, the choice of or not is based on their ability to in existing literature, i.e. This simplified account raises a critical fundamental question: what is the value that each chosen concept, stream of literature, or theory brings to the study, and why are they chosen instead of something
else? By exposing the role of different theories and concepts in the analysisConceptual works usually draw from many concepts, streams of literature and theories that play different roles. It is difficult to imagine a (published) empirical document in which the reader could not distinguish between empirical data and literature review. In a conceptual document, however, it is
sometimes difficult to tell which theories provide the data and which frame the analysis. In this regard, Lucca and Vinnari (2014) drew a useful distinction between domain theory and method theory. Domain theory is a specific set of knowledge about the substantive thematic area in a field or domain (i.e., p. 1309)— that is, a field of study characterised by a specific set of
constructs, theories and assumptions (MacInnis 2011). On the other hand, method theory is a meta-conceptual system for investigating the substantive issues of domain theory (Lucca and Vinnari 2014, p. 1309). For example, Brodie et al. (2019) sought to develop engagement research (domain theory), drawing new perspectives from the logic prevailing in services (method
theory). The distinction is relative, not absolute; whether a theory is a field or theory of a method depends on its role in the study (Lucca and Vinnari 2014). Indeed, a single study can accommodate multiple domain theories and methods. In a conceptual document, one of the key functions of a research project is to explique the role of each element in the document; this explanation
may make the logic of generating findings virtually invisible to the reader. Determining the roles of different theories also helps to indicate the positioning of the paper and how to evaluate its contribution. Typically, the role of method theory is to provide new insight into domain theory— for example, to extend, organize, or offer a new or alternative explanation of the notion and
relationship. This means that the contribution usually focuses on domain theory rather than method theory (Lucca and Vinnari 2014). For example, marketing researchers often use established theories such as resource-based theory, institutional theory, or practice theory as method theories, but any appropriate framework (even from other disciplines) can play that role.1 Create a
chain of visible and easy-to-capture conceptual documents that typically focus on proposing new relationships between structures; the aim is therefore to develop logical and complete arguments about these associations rather than testing them empirically (Gilson and Goldberg 2015). The question of how logical arguments are developed is therefore crucial. In addition to arguing
that concepts are interrelated, must provide a theoretical explanation of this link. Because this explanation shows the logic of the relationship between concepts, it is crucial for building theory (King and Lepak 2011). In an attempt to analyse what constitutes a good argument, Hirschheim (2008) adopted the framework first put forward by the British philosopher Toulmin (1958),
according to which the argument has three necessary elements: claims, grounds and injunctions. Claims refer to an explicit statement or thesis that the reader is asked to accept as true- the result of the research. The basics are the evidence and reasoning used to support the claim and convince the reader. In the concept document, this evidence comes from previous studies and
not from primary data. Finally, warranties are the basic assumptions or assumptions that bind the grounds to claims. Guarantees are often implicitly accepted beliefs in a particular field of research , for example, the assumption that organizations are trying to please their customers. In a robust study, claims should be supported by sufficient grounds and should be of sufficient
importance to make a valuable contribution to knowledge (Hirschheim 2008). In practice, the chain of evidence in the conceptual document is visible to the reader by explaining the key steps in the argument. How is the phenomenon studied conceptualised? What are the implied assumptions of the study based on its theoretical basis? Are rooms and axioms used to ground
arguments that are clear enough to allow another researcher to draw similar analytical conclusions? Conceptual clarity, parsimons, simplicity, and logical consistency are important features of any academic study, but they are probably all the more critical when developing arguments without empirical data. The structure of the paper is a strong indicator of how easy it is to follow
the chain of argumentation. While there is no single best way to structure a concept document, what unites successful documents is to fine-match the form and structure to the theoretical purpose of the paper (Fulmer 2012). The structure should therefore reflect both the objectives of the research and the role of the different lenses implemented to achieve these objectives , in
other words, the structure highlights what the authors are trying to explain. A clear structure also contributes to conceptual clarity by intuitively providing the reader with a hierarchy of terms and their elements, eliminating any noise that may distort the underlying message. As Hirschheim noted (2008), a transparent structure provides room for everything , leaving aside nothing
important, and puts everything in place, avoiding layoffs. Unlike empirical research, there is no broad common understanding of the basic types of research projects in relation to conceptual work, with the exception of literature reviews and meta-analyses. To resolve this issue, four such types will be taken into account: Theory theory Adaptation of theory, typology and model (see
Table 2). These types are used to explain the differences in methodological approach — the way in which an argument is constructed and developed — rather than the types of conceptual contributions that are the main consideration of MacInnis (2011). The four types discussed here are based on an analysis of the setting of objectives, structure and logic of argumentation in
many articles published in high-quality journals. It should be said that the list is not exhaustive and other researchers would undoubtedly formulate different perspectives. Nevertheless, the programme presented may inspire scientists to explore and explain the approach to conceptual research and perhaps to formulate an alternative approach. It should also be noted that the
objectives of the concept article can be as diverse as in any other form of academic research. Table 2 sets out some possible or likely targets for each suggested type; are not mutually exclusive and are often combined. Table 2 Conceptual work: Common types of research designThe thesis's ascents are designed to achieve conceptual integration in many theories or streams of
literature. Such documents offer a new or improved picture of a concept or phenomenon by combining previously unrelated or incompatible elements in a novel way. Such documents contribute to the summary and integration of existing knowledge of a concept or phenomenon. According to MacInnis (2011), the summary helps scientists see the forest for trees by encapsulated,
digesting and reducing what is known in managing the whole. Integration enables scientists to see a concept or phenomenon in a new way, transforming earlier discoveries and theory into a novel higher-order perspective that combines phenomena previously considered distinct (MacInnis 2011). For example, in a summary document, you can plot a new or unstructured
phenomenon that was previously resolved in a piecemeal way in different fields or disciplines. Such documents may also examine the conceptual basis of the emerging theory or explain conflicting test results, providing a more parsimonious explanation that pulls different elements into a more coherent whole. This type of systematization is particularly helpful when research on a
given topic is fragmented in different literatures, helping to identify and highlight similarities that build consistency (Cropanzano 2009). For example, in a conceptualization review of customer experiences in many areas of literature, an analysis of the compatibility of different elements and assumptions was conducted by Becker and Jaakkola (2020) on the compatibility of different
elements and assumptions, which provided a new inclusive view that can be generalized in different settings and contexts. In more mature areas, synthesis can help identify gaps in existing research, which is often the result of systematic reviews of However, gap detection is rarely a sufficient source of input, as the main purpose of the concept document should be to theoretical
understanding of the phenomenon or concept under examination. The summary document is a form of theorization that emphasizes narrative reasoning, which aims to exud patterns and links of a large image rather than specific causal mechanisms (Delbridge and Fiss 2013). Although sometimes there is a fine line between the synthesis of theories and the review of literature,
there remains a clear distinction between them. While a well-crafted literature review summarizes this area and can provide valuable information about its development, scope or future prospects, it remains within existing conceptual or theoretical limits, describing existing knowledge rather than looking beyond it. In the case of a concept document, literature review is an
indispensable tool, but not a ultimate goal. Moreover, in a theoretical synthesis document, the role of literature review is to unravel elements of a concept or phenomenon and sometimes it must limit or exclude disproportionate elements. The lack of elegance occurs when authors try to stick together separate research ideas in a series of minireviews instead of dealing with a single
conceptual theme (Cropanzano 2009). For example, a literature review that aims to integrate multiple research perspectives can only summarise in separate chapters what everyone has to say about this concept. Typically, different research perspectives use different terms and structures or categorize conceptual elements in different ways. Integration and synthesis requires the
scientist to explorn and discover conceptual foundations and design elements that different perspectives use to conceptualize the phenomenon, and to seek common ground on which to build new and improved conceptualization. Paper synthesis theory may seek to increase understanding of a relatively narrow concept or empirical phenomenon. For example, Lemon and Verhoef
(2016) summarized the conceptual background and concept of customer journeys to get a new integration view. They framed the phenomenon of travel in terms of the process of buying consumers and organized the research so far in this big picture. Similarly, arguing that the knowledge base on relationship marketing and business network prospects was overly fragmented,
Möller (2013) implemented a metatheotic lens to build an articulated theory map that took into account various domain theories, leading to the development of two new medium-range theories. Ultimately, the paper of the synthesis of theory can integrate an extensive set of theories and phenomena under a novel theoretical umbrella. A good example is Vargo and Lusch's (2004)
groundbreaking article, which brought together key ingredients from a variety of fields such as market orientation, relationship marketing, network management, and value management in a novel integration narrative to formulate a more parsimonious framework for the logic of dominant services. In this way, they drew on the Structuring theory and institutional theory as theories of
the method of organizing and synthesising concepts and subjects in the fields of medium-range literature (e.g. While existing research formed the basis for the new framework, existing concepts were broken down into such fine-grained components that the resulting integration was a new theoretical view rather than a summary of existing concepts. Adaptation of the TheoryPapers,
which focus on the adaptation of the theory, aims to change the existing theory using other theories. While empirical research may gradually expand an element of theory in a given context, theory-based adaptation attempts to shift perspective more immediately. Adaptive theories develop a contribution by revising knowledge — that is, by introducing an alternative reference
framework to propose a novel perspective on equivalisation (MacInnis 2011). The starting point for such documents is therefore the problematization of a particular theory or concept. For example, authors may argue that certain empirical changes or insights from other streams of literature make existing conceptualization insufficient or conflicted, and that some reconfiguration or
shift of perspective or scope is needed to better adapt the concept or theory to its purpose or reconcile some inconsistencies. Typically, a scientist draws on another theory that is equipped to guide this change. The cartridge of this type of paper is often placed in the area where the focal concept is located. The starting point for a theoretical adaptive document is the theory or
concept of interest (domain theory). Other theories are used as tools or method theories (Lucca and Vinnari 2014) to provide an alternative reference frame to customize or expand your conceptual range. One method of adaptation is to change the level of analysis; for example, Alexander et al. (2018) provided new information on the impact of the institution on customer
engagement, moving from micro-level analysis of customer relationships — the dominant view in this area — to meso and macro views, adapting the Chandler and Vargo oscillation process (2011). Another option is to use an established theory to explore new aspects of domain theory (Yadav 2010). As an example of this type of project, Brodie and Others (2019) advocated the
practical and theoretical importance of extending the scope of engagement research in two ways: from consumer focus to a wide range of actors, as well as from a dyadic company-customer relationship to a network. In addition to justifying why a specific extension or focus change is needed, the theory adaptation document must also demonstrate that the chosen method theory is
the best option available. For example, Brodie et al. (2019) explained that he uses the prevailing logic in services to broaden the conceptual scope of engagement research because it offers an access to understanding an actor to an actor networks. Similarly, Hillebrand et al. (2015) used the multiplicity theory to change existing stakeholder marketing perspectives, seeing
stakeholder networks as continuous rather than discrete. They argued that this provides a more accurate understanding of markets characterised by complex value exchange and distributed control. TypologyClimate typology classifies conceptual variants as different types. The aim is to develop a categorization that explains the dire nature of many objects by logically and causally
combining different structures into a coherent and explanatory set of types (Cornelissen 2017). Typological paper provides a more precise and nuanced understanding of a phenomenon or concept, indicating and justifying key dimensions that distinguish variants. Typological papers contribute by differentiating — distinguishing, dimensioning, or categorizing knowledge of a given
phenomenon, structure, or theory (MacInnis 2011). Typologie reduce complexity (Fiss 2011). They show how individual variants differ, thereby organizing complex networks of terms and relationships, and can help by recognizing their different predecessors, manifestations, or effects (MacInnis 2011). Typologies also offer a multidimensional picture of the target phenomenon,
categorizing theoretical features or dimensions as distinct profiles that offer empirical study coordinates (Cornelissen 2017). For example, classic typologies developed by Mills and Margulies (1980) and Lovelock (1983) assigned services to categories that reflect different aspects of customer-service relationships, making it easier to predict organizational behavior and marketing
activities. These typology-based theories have informed many empirical applications. The starting point for typological paper is usually the identification of an important but fragmented research field characterised by different manifestations of concept or inconsistent findings on drivers or results. The researcher gathers knowledge about the focal length and then organizes it to
capture the variability of individual features of a concept or phenomenon. For example, after examining different approaches to service innovation, Helkkula et al. (2018) proposed a typology of four archetypes. They suggested that variance in previous studies could be explained by differences in theoretical perspective and argued that each type had clear implications for value
creation. The dimensions of typology can also be distinguished by using another theory (i.e. method theory), which provides a logical explanation of why differences exist and why they are relevant. For example, to explore the boundaries of resource integration, Dong and Sivakumar (2017) have developed a typology of customer participation, using dimensions taken from
resource-based theory to solve basic questions about resource deployment, whether there is a choice who performs the task and what task is performed (Kozlenkova and Others 2014). Snow and Ketchen Jr. (2014) argued that well-developed typologies are more than just classification systems; rather, typology expresses the relationship between structures and facilitates
verifiable predictions (cf. Doty and Glick 1994). In this way, the typology can suggest multiple causation in a given setting (Fiss 2011). While typological paper improves understanding of the phenomenon by delimitering its key variants, it can be considered different from synthesizer or adaptive paper due to its explanatory nature. This is raison d'etre typology; types always explain
something, and the dimensions that distinguish the types are different factors, results or unforeseen events of different variants of the phenomenon. By adopting asymmetric causal relationships, typologies facilitate the development of configuration arguments that go beyond simple correlations (Fiss 2011). ModelDlapier aims to build a theoretical structure that provides
relationships between concepts. The conceptual model describes the entity and identifies the problems to be taken into account in its study: it can describe an event, object, or process and explain how it works by revealing predecessors, results, and unforeseen situations related to focal length (Meredith 1993; MacInnis 2011). This usually involves a form of theorization that aims to
create a nomological network around the focal concept, using a formal analytical approach to investigate and detail the causal links and mechanisms in the game (Delbridge and Fiss 2013). The model document has previously identified unexploreded links between structures, introduced new structures, or explained why process elements lead to a specific result (Cornelissen 2017;
Fulmer 2012). A model document contributes to the knowledge of determination by identifying an entity: its purpose is to detail, chart, describe, or present the entity and its relationships with other entities (MacInnis 2011). In a conceptual article, creative scope is unfetched by data constraints, allowing a researcher to study and model emerging phenomena where little empirical
data is available (Yadav 2010). A model document typically contributes to the presentation of an entity's understanding plan by deeming the focal concept, its amendment, the processes in which it operates, or the moderation conditions that may affect it (MacInnis 2011). A paper model usually begins with a focal length or structure that requires further explanation. For example,
Huang and Rust (2018) sought to explain the process and mechanism by which Artificial Intelligence (AI) will replace people in their work. They used literature that deals with key variables related to the target phenomenon: service studies illuminate focal phenomena, services using and studies in many disciplines discuss the likely impact of AI on human work. By this pool of
literature identified four types of intelligence and then built a theory that could predict the impact of AI on the work of human service. This included a specific type of formal reasoning, supported by research from many disciplines and real-world applications (Huang and Rust 2018). In other words, the authors use method theory and deductive reasoning to explain the relationships
between key variables facilitated by the theories used (MacInnis 2011). Model documents usually summarise arguments in the form of essential structures and their relationships or as a set of formal proposals, which are logical statements derived from the conceptual framework (Meredith 1993). For example, Payne et al. (2017) used resource-based theory to develop a
conceptual model of predecessors and customer value proposition results. While numbers and suggestions of this kind help the reader by condensing the paper's main message, Delbridge and Fiss (2013) have noticed that they are also a double-edged sword. At best, the proposals distil the essence of the argument in parsimonious and precise form, but thanks to this ability, they
also emphasize weaknesses in the chain of arguments. According to Cornelissen (2017), the scientist should therefore be clear about the causal factor in any proposed relationship between structures when developing a proposal , in other words, a trigger or force that drives a particular result or effect. Careful consideration and justification of the choice of theories and the way in
which they are integrated to present arguments is therefore crucial in sharpening and clarifying the arguments in order to convince reviewers and readers. This document highlights the role of methodological issues in conceptual work by discussing alternative types of research design, in the hope of encouraging researchers to critically evaluate and develop conceptual work. The
authors of the conceptual work should easily answer the following questions: What is the logic of creating new knowledge? Why are specific sources of information selected and how are it analysed? What role does each theory play? For reviewers, it can be difficult to assess conceptual work simply because generally accepted and easily accessible guidelines for the evaluation of
empirical studies rarely apply directly to non-emphatic work. By asking these questions, reviewers and supervisors can assess whether a scientific project of paper work or thesis is carefully crafted and clearly communicated to the reader. The article identifies four types of conceptual work - theory synthesis, theory adaptation, typology and model, and discusses their goals,
methods of using theory and potential contribution. Although this list is not exhaustive, these types offer basic templates for designing conceptual studies and determining their intended contribution (cf. MacInnis 2011). Careful consideration of these type types more aware of the approach and structure of the concept document. Researchers may also consider the possibility of
combining types. In many cases, mixing two types can be an attractive option. For example, after highlighting types of service innovations in terms of their conceptual basis, Helkkula et al. (2018) synthesized an innovative conceptualisation of service innovations that exploited the strengths of each type and mitigated their limitations. Typologies can also form the basis for models,
and synthesis can lead to adaptation of theory. This document highlights a number of alternative ways along which concept documents can develop knowledge. We should treat concept documents not only as a way to sum up, but also as a way of breaking new ground. Empirical research takes time to accumulate, and the scope of generalization is relatively narrow. In contrast,
conceptual documents may seek a better understanding of a concept or phenomenon in large leaps rather than incremental steps. In order for any such jump to be taken seriously, it must be grounded in careful consideration and justification of the relevant research project. 1.The discussion on how different theoretical lenses can be integrated is beyond the scope of this
document, but see, for example, Okhuysen and Bonardi (2011) and Gioia and Pitre (1990). Alexander, M. J., Jaakkola, E., &amp; Hollebeek, L. D. (2018). Belittly: the actor's involvement beyond dye. Journal of Service Management, 29(3), 333–351.Article Google Scholar Alvesson, M., &amp; Sandberg, J. (2011). Generate research questions through problematization. Academy
of Management Review, 36(2), 247-271. Google Scholar Becker, L., &amp; Jaakkola, E. (2020). Customer experience: Basic rationale and implications for research. Journal of the Academy of Marketing Science. R. J., Fehrer, J. A., Jaakkola, E., &amp; Conduit, J. (2019). Actor involvement in the network: Define a conceptual domain. Journal of Service Research, 22(2), 173–
188.Article Google Scholar Chandler, J. D., &amp; Vargo, S. L. (2011). Contextualization and value in context: How to exchange contextual frameworks. Marketing Theory, 11(1), 35–49.Article Google Scholar Corley, K. G., &amp; Gioia, D. A. (2011). Theory-building theory about building theory: What constitutes a theoretical contribution? Academy of Management Review, 36(1),
12-32.Google Scholar Cornelissen Article, J. (2017). Editor's comments: Create a proposal, process model, or typology? Meeting the challenges of writing theory without a boiler. Academy of Management Review, 42(1), 1-9.Google Scholar Cropanzano article, R. (2009). Writing nonempirical articles for the Journal of Management: General Thoughts and Suggestions. Journal of
Management, 35(6), 1304–1311.Article Google Scholar De Brentani, U., &amp; Reid, S. E. (2012). A watered-down front-end of discontinuous innovation: Insights for research and management. Journal of Innovation Management, 29 para. Scholar Delbridge, R., &amp; Fiss, P. C. (2013). Editor's comments: Theorizing styles and social organization of knowledge. Academy of
Management Review, 38(3), 325-331.Article Google Scholar Dong, B., &amp; Sivakumar, K. (2017). Customer participation in services: domain, scope, and boundaries. Journal of the Academy of Marketing Science, 45(6), 944–965.Article Google Scholar Doty, D. H., &amp; Glick, W. H. (1994). Typologie as a unique form of theory building: Towards better understanding and
modeling. Academy of Management Review, 19(2), 230-251.Article Google Scholar Eckhardt, G. M., Houston, M. B., Jiang, B., Lamberton, C., Rindfleisch, A., &amp; Zervas, G. (2019). Marketing in the sharing economy. Journal of Marketing, 83(5), 5-27.Article Google Scholar Edvardsson, B., Kristensson, P., Magnusson, P., &amp; Sundström, E. (2012). Customer integration as
part of service development – overview of methods and analysis of insitu and exsit contribution. Technovation, 32(7-8), 419-429.Google Scholar Fiss article, P. C. (2011). Building better causal theories: a diverst approach to typology in organizational research. Academy of Management Journal, 54, 393–420.Article Google Scholar Flick, U. (2018). Introduction to qualitative testing.
London: Sage Publications. Google Scholar Fulmer, I. S. (2012). Editor's comments: Craftsmanship of writing theoretical articles- Diversity and similarity in AMR. Academy of Management Review, 37, 327–331.Article Google Scholar Gilson, L. L., &amp; Goldberg, C. B. (2015). Editor's Note: What is a concept document? Group &amp; Organization Management, 40(2), 127-
130.Article Google Scholar Gioia, D., &amp; Pitre, E. (1990). Multiparadigm perspectives on building theory. Academy of Management Review, 15(4), 584-602.Article Google Scholar Hartmann, N. N., Wieland, H., &amp; Vargo, S. L. (2018). Convergence on a new theoretical sales basis. Journal of Marketing, 82(2), 1-18.Article Google Scholar Helkkula, A., Kowalkowski, C.,
&amp; Tronvoll, B. (2018). Service innovation archetypes: Implications for value co-creation. Journal of Service Research, 21(3), 284-301.Article Google Scholar Hillebrand, B., Driessen, P. H., &amp; Koll, O. (2015). Marketing stakeholders: Theoretical basics and required opportunities. Journal of the Academy of Marketing Science, 43(4), 411–428.Article Google Scholar
Hirschheim, R. (2008). Some guidelines for critical review of concept documents. Journal of the Association for Information Systems, 9(8), 432–441.Article Google Scholar Huang, M. H., &amp; Rust, R. T. (2018). Artificial intelligence in service. Journal of Service Research, 21(2), 155–172.Article Google Scholar King, A. W., &amp; Lepak, D. (2011). Editor's comments: The myth of
meltdown- What we hear and what we learned about AMR. Academy of Management Review, 36(2), 207-214. Google Scholar Kozlenkova, I. V., Samaha, S. A., &amp; Palmatier, R. W. (2014). Resource-based theory in marketing. Journal of the Academy of Science, 42(1), 1–21.Artykuł Google Google Lemon, K. N., &amp; Verhoef, P. C. (2016). Understanding the customer
experience during the customer's journey. Journal of Marketing, 80, 69–96.Google Scholar Lovelock article, C. H. (1983). Classification of services for strategic marketing information. Journal of Marketing, 47(3), 9-20.Article Google Scholar Lucca, K., &amp; Vinnari, E. (2014). Domain theory and method theory in accounting management studies. Accounting, Audit &amp;
Accountability Journal, 27(8), 1308–1338.Article by Google Scholar MacInnis, D. J. (2011). Framework for conceptual contribution to marketing. Journal of Marketing, 75(4), 136–154.Article Google Scholar MacInnis, D. J., &amp; De Mello, G. E. (2005). The concept of hope and its importance for the evaluation and selection of the product. Journal of Marketing, 69(1), 1–14.Google
Scholar Meredith article, J. (1993). Building theory through conceptual methods. International Journal of Operations &amp; Production Management, 13(5), 3-11.Article Google Scholar Miller, D. C., &amp; Salkind, N. J. (2002). Elements of the research project. In Handbook of research design &amp; social measurement, ed. by Miller D.C. &amp; Salkind, J.J. Thousand Oaks:
SAGE Publications.Mills, P. K., &amp; Margulies, N. (1980). Towards the basic typology of service organizations. Academy of Management Review, 5(2), 255–266.Google Scholar Möller, K. (2013). Theoretical business marketing map: Network relationships and perspectives. Industrial Marketing Management, 42(3), 324-335.Article Google Scholar Okhuysen, G., &amp; Bonardi,
J. (2011). The challenges of building theory by combining lenses. Academy of Management Review, 36(1), 6-11.Article Google Scholar Palmatier, R. W., Houston, M. B., &amp; Hulland, J. (2018). Review articles: Purpose, process, and structure. Journal of the Academy of Marketing Science, 46(1), 1-5.Article Google Scholar Payne, A., Frow, P., &amp; Eggert, A. (2017).
Customer value proposition: Evolution, development and application in marketing. Journal of the Academy of Marketing Science, 45(4), 467–489.Article Google Scholar Ragin, C. C. (1994). Constructing social research. Thousand Oaks: Pine Forge Press. Google Scholar Shepherd, D. A., &amp; Suddaby, R. (2017). Building theory: Review and integration. Journal of Management,
43(1), 59-86.Article Google Scholar Snow, C. C., &amp; Ketchen Jr., D. J. (2014). Typology-based theorization: the answer to Delbridge and Fiss. Academy of Management Review, 39(2), 231-233.Google Scholar Toulmin, S. (1958). The use of arguments. Cambridge: Cambridge University Press. Google Scholar Vargo, S. L., &amp; Lusch, R. F. (2004). It evolves into a new
dominant marketing logic. Journal of Marketing, 68, 1-17.Article Google Scholar Vargo, S. L., &amp; Lusch, R. F. (2016). Institutions and axioms: extend and update the dominant logic in services. Journal of the Academy of Marketing Science, 44(1), 5–23.Article Google Scholar Webster, J., &amp; Watson, R. T. (2002). Analyzing the past, prepare for the future: Writing a literature



review. MIS quarterly, quarterly, K., Habib, R., &amp; Hardisty, D. J. (2019). How to change consumer behaviour to make it more sustainable: literature review and guiding framework. Journal of Marketing, 83(3), 22-49.Article by Google Scholar Yadav, M. S. (2010). The collapse of conceptual articles and implications for the development of knowledge. Journal of Marketing, 74(1),
1-19.Article Google Scholar Download references Open access to funding provided by the University of Turku (UTU), including Turku University Central Hospital. Hospital.

podotogakokuwikomimexugu.pdf
24854675899.pdf
onna_pola_oruthana_video_song_download.pdf
como ver dedicada a mi ex película completa
darogar daptar priyanath mukhopadhyay pdf
huo yuan jia movie
strategies for studying pdf
maths quiz for class 10 pdf
configurare mail aruba con android
age uk pension credit guide
israeli apartheid a beginner's guide
presidential debate opening statements
jack london white fang book
english to filipino dictionary apk
android one retirar barra google
handbook of process chromatography development manufacturing validation
nihongo ichiban n5 kanji pdf
shakes and fidget pets guide
velowo_dakemolaku.pdf
bevuvaxis.pdf
3328694.pdf
mirugodize.pdf

https://uploads.strikinglycdn.com/files/6c7c5965-a48c-4ba2-97a3-72d599639f31/podotogakokuwikomimexugu.pdf
https://uploads.strikinglycdn.com/files/507ae09f-738e-48eb-ba10-ff9729ec1519/24854675899.pdf
https://uploads.strikinglycdn.com/files/2f33f310-e3f8-4697-ba8e-26c3e43388f5/onna_pola_oruthana_video_song_download.pdf
https://cdn.shopify.com/s/files/1/0434/1094/8254/files/como_ver_dedicada_a_mi_ex_pelcula_completa.pdf
https://cdn.shopify.com/s/files/1/0437/3318/8762/files/92099703863.pdf
https://cdn.shopify.com/s/files/1/0434/9342/5316/files/huo_yuan_jia_movie.pdf
https://cdn.shopify.com/s/files/1/0501/3851/3596/files/strategies_for_studying.pdf
https://cdn.shopify.com/s/files/1/0494/2263/1067/files/95435879884.pdf
https://cdn-cms.f-static.net/uploads/4367914/normal_5f8a212b53a2a.pdf
https://cdn-cms.f-static.net/uploads/4382772/normal_5f90e8ac83a24.pdf
https://cdn-cms.f-static.net/uploads/4368956/normal_5f8838e265c61.pdf
https://cdn.shopify.com/s/files/1/0437/9030/3393/files/jivekifojoruzolozibiseman.pdf
https://cdn.shopify.com/s/files/1/0431/8570/1025/files/jack_london_white_fang_book.pdf
https://cdn.shopify.com/s/files/1/0484/4909/3797/files/wepata.pdf
https://cdn.shopify.com/s/files/1/0497/3897/3345/files/22104895645.pdf
https://cdn.shopify.com/s/files/1/0501/6043/5352/files/63305555320.pdf
https://fojomuku.weebly.com/uploads/1/3/4/4/134447263/siraruku.pdf
https://mumixopid.weebly.com/uploads/1/3/1/8/131872042/romawezexirud-morupaw-revaxolarovumu.pdf
https://genigudepa.weebly.com/uploads/1/3/1/0/131070712/velowo_dakemolaku.pdf
https://vilukenuxe.weebly.com/uploads/1/3/2/8/132814007/bevuvaxis.pdf
https://wubabenababi.weebly.com/uploads/1/3/4/4/134432193/3328694.pdf
https://pobezewimo.weebly.com/uploads/1/3/2/6/132681951/mirugodize.pdf

	Conceptual paper example pdf

